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Administrative Procedure 525 
  

 
 

SPONSORSHIPS 
 

Background 
 
The District recognizes its obligations as a provider of public education to protect the welfare of 
students and maintain the integrity of the learning environment.  This includes the obligation to 
protect students from advertising when they are in school. Parents entrust their children to the 
District for education and instruction. This relationship does not include permission for their 
children to be marketed to while in our care. 
 
School-business relationships based on sound principles and community input can contribute to 
high quality education.  When working together, schools and businesses must ensure that 
educational values are not compromised in the process.   
 
The District believes there is a role for corporate involvement within the District. The District 
supports corporate participation that has a clear educational advantage for students. 
 
The District supports and encourages the development of mutually beneficial relationships 
between the District, schools, and the community, including business and non-business sectors, 
that are consistent with Board policies and administrative procedures.  All forms of support offered 
by the community to the District shall be acknowledged appropriately and equitably.  The District 
affirms the position that, whenever possible and appropriate, school-based committees are to be 
formed to co-ordinate the activities and relationships with the business or community organization.  
 
Definitions 
 
Advertising is an oral, written or graphic statement, made by the producer, manufacturer, or 
seller of products, equipment, or services, which calls for the public’s attention to arouse a 
desire to buy, use, or patronize the product, equipment, or services. This includes the visible 
promotion of product logos for other than identification purposes. Advertising or sponsorship is 
not the sale of goods/services to the District, the schools or the Parents’ Advisory Councils for 
market value where items have brand names, trademarks, logos or tags for product/service 
identification. Also, nothing in this Administrative Procedure is intended to limit announcements, 
information, or logos of schools, DPAC or school PACs or the Vancouver Public Schools 
Foundation. 
  
Donation is a gift or contribution of money, goods or services, given to a school or the school 
district.  A donation is given without expectation of something of value in return.  While the 
school or the District does provide appropriate donor recognition, any expectation of specific 
returns from the District or schools would make a contribution a sponsorship and not a donation.  
Tax receipts for charitable purposes are issued for donations. 
 
Partnership is a contract between a school or the District and a private entity, wherein the basis 
and the terms of the relationship are set by the District, and agreed upon by the private entity, or 
reached mutually.  In many instances a partnership is less formal than a contractual 
relationship.   
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Recognition means any form of acknowledgment or consideration provided by a school or the 
District for a donation, sponsorship or partnership. 
  
Sponsorship is a strategic positioning tool that links a company or brand to a school or the 
District in a partnership for mutual benefit; or a contractual arrangement between a school or the 
District and a company designed to benefit both parties.  The partnership is marketing-oriented 
(not philanthropic) and is usually developed around a specific program, event or service of the 
charity.  Tax receipts for charitable purposes are not issued for sponsorships.  This is a 
marketing strategy and considered a business expense by the company and by the Canada 
Customs and Revenue Agency. 
 
Sponsored Educational Materials are educational materials and programs developed and/or 
funded by commercial enterprises, trade or industry organizations, or non-profit organizations 
with significant corporate backing whose aim is to increase the sales of products or services of 
the funding industry. These materials are intended for use or distribution at schools, and can be 
intended for use as either primary or supplemental curriculum. 
 
Procedures 
 
1. To provide a general framework, the District supports sponsorship agreements that: 

1.1. Enhance the quality and relevance of education for learners; 
1.2. Mutually benefit all parties consistent with these procedures; 
1.3. Emphasize contributions of time, talent, and expertise but do not exclude financial 

support and contributions-in-kind; 
1.4. Provide opportunities for all parties to meet their social responsibilities toward education; 
1.5. Acknowledge and celebrate each party’s contributions through appropriate, non-

commercial forms of recognition; 
1.6. Are consistent with the Board’s Mission Statement and policies; 
1.7. Are based on shared objectives and expectations; 
1.8. Provide resources to complement and not replace public funding for education; 
1.9. Mutually evaluate the relationship; 
1.10. Involve the District, the Principal, school staff, and Parents’ Advisory Council, where 

appropriate, in the development of an agreement prior to implementation; 
1.11. Recognize and respect each other’s expertise;  
1.12. Identify clearly defined roles and responsibilities for all participants; 
1.13. Ensure that sponsored and donated materials meet District standards; and, 
1.14. Involve individual participants on a voluntary basis. 

 
2. The District will make every effort to ensure equity of partnership opportunities across the 

District. 
 

3. The District supports the following types of sponsorships: 
3.1. Strategic/private sector alliances: the range of techniques used by the District to involve 
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the private sector in the financing and delivery of services, including franchise and 
concession arrangements, joint ventures, and innovative financing; 

3.2. Public/private partnerships: the private sector designing, building, and financing District 
facilities; 

3.3. Rebates and contributions-in-kind from vendors as part of the tendering process, as well 
as using the District’s purchasing power as leverage to gain financial benefits for the 
District; 

3.4. Contracts for the sale and distribution of products and services to staff and students in 
return for benefits, including financial support as well as the provision of sign boards, 
support for tournaments, scholarships, and services-in-kind; and, 

3.5. Business logos and company names on school property and equipment in exchange for 
financial or support-in-kind, including the presence of business logos on materials and 
resources available/distributed to staff/schools. 

 
4. Principles Governing School-Business Relationships: 

Positive school-business relationships must be ethical and structured in accordance with the 
following principles:     
4.1. Consistency with District Educational Standards and Goals   

4.1.1. All corporate support or activity must enhance learning opportunities for 
students, must be structured to meet student, not commercial, needs and shall 
be consistent with District educational standards and goals. 

4.2. Consistency with District and School Values  
4.2.1. Corporate support or activity must be consistent with school codes of conduct, 

Board policies, administrative procedures including those prohibiting 
discrimination on the basis of race, color, sexual orientation, ethnicity, national 
origin, religion, sex, age or mental or physical disability, and must be age-
appropriate for the students involved. This Administrative Procedure will be 
consistent with all relevant human rights legislation.  

4.2.2. The District is interested in partnerships that will reflect positively on the District, 
particularly with companies that are committed to socially responsible policies 
and practices.   

4.2.3. The District will avoid partnering with companies: 
4.2.3.1. That negatively represent or portray public education; 
4.2.3.2. That are related to tobacco, alcohol or weapons; 
4.2.3.3. That have been involved in any type of criminal offense or professional 

misconduct; 
4.2.3.4. That have exploitive labour practices; and, 
4.2.3.5. That have products or services that are incompatible with a child’s well-

being or have a negative effect on the learning experience. 
4.2.4. No partnership will be entered into that would require the school or District to sell 

products or services to students.   
4.2.5. Partnerships are to be of a non-exclusive nature.  
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4.2.6. Sponsorship and partnership agreements are to provide resources to 
complement and not replace public funding for education. 

4.3. The District and School Must Retain Control of the Curriculum 
4.3.1. District/school personnel must retain discretion over how or whether to integrate 

commercially sponsored or provided material or programs into the curriculum.  
4.3.2. School activities shall not be about a commercial sponsor, e.g. students shall not 

be required to make art projects or write essays primarily about sponsors. 
4.4. Students Must Not be Required to View Advertising 

4.4.1. No sponsorship or other agreement shall require students to observe, listen to 
or read advertising in the school building.  

4.4.2. All company logos appearing on District property, including logos on materials, 
supplies, or equipment purchased, rented, or leased by or donated to the District, 
shall be for product or sponsor identification purposes only.   

4.5. Students Shall Not be Required to Advertise 
4.5.1. No corporate relationship shall be permitted which requires students to advertise 

a product, service, company, or industry.  This prohibition on student advertising 
includes athletic uniforms and equipment, although uniforms and equipment may 
display the name or logo of the uniform and equipment manufacturer or supplier.  

4.6. Limits on Collecting/Disclosure of Personal Information 
4.6.1. The District has a duty to protect students’ privacy and personal information. 

Students and schools shall not be required to complete surveys, electronic or 
otherwise, to provide marketing information to vendors, or distribute to vendors 
any personal student information, including, but not limited to names, addresses, 
and telephone numbers, except as may be required by law.   No canvassing of 
students for commercial purposes is allowed on school premises. 

4.7. Appropriate Recognition of Sponsors and Partners 
4.7.1. The District will acknowledge sponsors’ and partners’ contributions through 

appropriate, non-commercial forms of recognition. 
 
5. Advertising in Schools and on School Property  

5.1. Specific Limitations on District and School Based Advertising 
5.1.1. The District does not permit activity that includes: 

5.1.1.1. The use of students to promote a product, service, or event that is being 
promoted for private gain or giving a carte blanche to promote any 
outside enterprise through the school;  

5.1.1.2. Advertising of any kind in the schools and on school property, unless 
approved by or through the Principal as being of educational value to 
the students or to the local community;  

5.1.1.3. Vending machine facades shall not be used for advertising.  The name 
and logo of product manufacturers, such as the soft drink makers, can 
appear in small print if they are for identification purposes only. 

5.1.1.4. The distribution of advertising through students of a school, unless 
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approved by or through the Principal as being of educational value to 
the students or to the local community. Approved materials can be 
made available to be picked up at schools. Parents can be notified 
about these items via the school newsletter.  

5.1.1.5. School names being associated with any form of personal or 
commercial advertising;  

5.1.1.6. The use of the District delivery system for the distribution of advertising 
matter (circulars, posters, lists, catalogues), unless approved by a 
senior official of the District.  

5.1.1.7. Advertising in or on the vehicles owned by the District or operated by 
contracted transportation providers, other than public providers. This 
does not apply to taxis hired by the District. 

5.1.1.8. The exploitation of students as money collectors, ticket vendors, 
organization representatives, or promoters of outside organizations, in 
any capacity. Any deviation from this Administrative Procedure must be 
accompanied by written permission from the Superintendent. 

5.1.1.9. Students who undertake to distribute brochures or other advertising 
material for profit-making organizations will not be permitted to 
distribute such material on the school grounds, as such promotional 
material, taken home by other students, is assumed by parents to have 
been endorsed by the District. 

5.1.2. Exceptions 
5.1.2.1. Organizations that are permitted to publicize their activities in schools 

are usually non-profit organizations that offer services or programs of 
educational value to our students.  

5.1.2.2. Organizations not permitted to publicize their activities in schools are 
usually commercial profit-making organizations that link an educational 
activity to the advertising of services or products.  

5.1.2.3. Students may be exposed to advertising in school in the following 
circumstances: 
5.1.2.3.1. The use of advertising is permitted in connection with 

courses of study which have specific lessons related to 
advertising.  

5.1.2.3.2. Advertising is permitted in publications such as yearbooks, 
school newspapers, and event programs.  

5.1.2.3.3. Supplementary classroom and library materials such as 
newspapers, magazines, television, the internet and similar 
media containing advertising are permitted where they are 
used for educational purposes.  

5.1.2.3.4. Information concerning educational activities or 
opportunities of interest to students and others in the 
school community, such as flyers and brochures regarding, 
for example, sports camps, music lessons, tutors, 
daycares, performances or events, can be posted or 
placed in an area accessible to parents provided that the 
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school principal or designee reviews the material in 
advance.  This type of material cannot be put into report 
card packages. 

5.2. Limits on Promotional Information in Curriculum Materials  
5.2.1. Neither the District nor any school shall purchase or use any sponsored 

educational materials that contain promotional information about a product, 
service, company, or industry that is inappropriate to the lesson being taught in 
the context of the curriculum. 

 
6. Donor and Sponsorship Recognition 

6.1. The objectives are: 
6.1.1. To ensure that all donors and sponsors, regardless of size of donation or 

sponsorship, are made aware that their participation is appreciated and 
recognized in a fitting manner. 

6.1.2. To foster community involvement in education as well as to generate goodwill 
and continued support from the community. 

6.1.3. To raise community awareness of the District’s programs and school initiatives. 
6.1.4. To provide donors/sponsors with opportunities for recognition and to create 

opportunities for individuals and businesses to affiliate publicly with the District. 
6.2. It is appropriate that sponsors and donors receive recognition for their support. 

Recognition is to be focused and directed to adults and parents. Such recognition can 
be in the form of a mention in the school newsletter, presentation at an assembly, a 
news release, or letter to the sponsor involved.  

6.3. In some cases, recognition in the form of a temporary display of the logo of a sponsor 
may be appropriate.  This could include a sign or banner at an event or the placement 
of a suitable plaque or nameplate in the case of significant contributions. The purpose 
of the display is to be for sponsor identification only. Permanent plaques recognizing 
donors will not feature logos but donor names can appear in regular type. 

6.4. In determining whether a logo is for identification or advertising, the following criteria is 
to be used:   
6.4.1. The size and location of the logo,  
6.4.2. The attention drawn to the logo compared with the intended use of the material, 

and  
6.4.3. The age of the students who will view it.       

6.5. Principals are to consider the appropriateness of the type of recognition at elementary 
and secondary schools and the quantity, location, dimensions, and duration of displays 
of corporate identifiers placed in the school. Banners or other displays are to also 
indicate the context for the appearance of the logo (e.g. banners at the school 
tournaments could indicate that the tournament has been sponsored by the 
organizations whose logos appear, as opposed to simply displaying a corporate logo 
with no other accompanying information.) 

6.6. In the event that a decision about sponsorship, advertising or logo placement is disputed 
by a member of the school community, the decision in question will go to a special 
committee established by the Superintendent which will review the original decision 
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made and decide on an appropriate action.  
6.7. The District does not offer naming of its programs or facilities after corporations or 

individuals who have made large donations as a form of recognition. Facilities are named 
in accordance with the criteria and procedures outlined in Administrative Procedure 541 
– Naming New Facilities and Administrative Procedure 541 Appendix – Renaming 
Existing School Facilities. 

 
7. Accountability and Transparency  

7.1. Sponsorship agreements 
7.1.1. Sponsorship agreements must be recorded in writing. 
7.1.2. The goals, objectives and benefits of the relationships must be stated clearly at 

the outset. 
7.1.3. The roles and responsibilities of all parties (students, teachers, parents, schools, 

the District, sponsors) must be clearly defined. 
7.1.4. Resources provided by all parties must be clearly described. 
7.1.5. Records of the operational activities of the relationship are to be maintained. 
7.1.6. Sponsorship performance is to be reviewed regularly to ensure ongoing benefits. 
7.1.7. Sponsorships are to be relatively short term (one school year at a time) and be 

renewable if desired. There is to be provision for cancellation and/or re-
negotiation. 

7.1.8. A summary of corporate sponsorships at the school shall be included as part of 
each Principal’s annual report to the Superintendent. Financial summaries are 
to be made available and public. 

7.1.9. Contracts signed with partners and sponsors shall be accessible to any member 
of the public 

7.1.10. Sponsorship agreements are categorized as follows: 
7.1.10.1. School-based: agreements involving one school; 
7.1.10.2. Area-based: agreements involving more than one school in an area; 

and 
7.1.10.3. District agreements: potentially involving all schools in the system. 

7.2. School Level Approval Process 
Decisions regarding school level sponsorships must be developed and structured in 
collaboration with all partners – the Principal, teachers, support staff, parents (through 
the school PAC), students (where applicable), the community (where appropriate).  
 

7.3. District Level Approval Process 
Decisions on District-wide partnerships shall be made by the Superintendent. 
Sponsorships which would provide any form of recognition greater than at the school 
site or school activity level, must be approved by the Superintendent. 
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